Conversion Optimization Strategy (PUTTSHACK)

Headlines
e “Experience Competitive Socializing Like Never Before at Puttshack!”
e “Unleash Your Fun Side: Book Your Ultimate Night Out at Puttshack!”
e “Join the Game Revolution: Discover Puttshack Today!”

Offer Summaries

¢ “Enjoy a night of high-tech mini-golf, mouth-watering food, and amazing drinks,
all under one roof at Puttshack. Perfect for date nights, group events, and parties!”

e “Book your spot at Puttshack and experience next-level mini-golf with real-time
scoring, innovative gameplay, and an unforgettable atmosphere.”

e “Get ready for the ultimate fun-filled night out at Puttshack! With our unique
blend of competitive socializing and gourmet dining, we promise a memorable
experience for everyone.”

Image Library

e Image Variation 1: A dynamic image of a group of friends laughing and playing

mini-golf at Puttshack, with vibrant colors and energetic lighting.

e Image Variation 2: A high-resolution close-up shot of a delicious dish or
signature cocktail from Puttshack’s menu, highlighting the food and beverage

offerings.



e Image Variation 3: A video snippet of a couple enjoying a date night at
Puttshack, showcasing the excitement of the game, the ambiance, and the modern
interior.

Calls to Action

e “Book Now and Experience the Fun!”
e “Reserve Your Game Today!”
e “Join the Fun — Sign Up for Exclusive Offers!”

Statement of Trust

e “Puttshack: Where innovation meets trust. We guarantee a safe, secure, and
unforgettable experience.”

e “Your safety and privacy are our top priorities. Enjoy Puttshack knowing your
personal information is protected.”

e “Join millions of satisfied customers who trust Puttshack for their ultimate night
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Testing and Optimization Plan

Landing page.

Testing and optimization process.

Testing Methodology: Use a multivariate test to analyze multiple elements (headlines,
images, CTA) simultaneously. Track which combination drives the highest conversions.

Metrics.

Evaluate based on metrics such as conversion rate, bounce rate, time on page, and

engagement rate (clicks on CTA, video plays, etc.).



Main Funnel Navigation

Value and necessity of each step.

Step 1: Attention (Awareness - Landing Page Visit)

o Capture the visitor’s attention with an engaging and visually appealing landing page.
e Visitors become aware of Puttshack’s unique offerings and are intrigued enough to
explore further.

Step 2. Interest (Consideration - Learn More or Menu Page)

o Generate interest by providing more information about Puttshack’s offerings, such as
the unique gameplay, food and drink options, and event hosting capabilities.

o Visitors should feel interested in the specific details of what Puttshack offers,
motivating them to consider visiting.

Step 3. Desire (Conversion - Booking or Reservation Page)




e Create a desire for visitors to book a game or reservation by showcasing customer
testimonials, limited-time offers, or high-quality images and videos.

e Persuade visitors that Puttshack is the ideal choice for their next outing, leading them
to take action and make a booking.

Step 4: Action (Final Step - Confirmation and Engagement)

e Encourage the final action of completing the booking and continue engagement post-
booking.

e Ensure visitors complete their bookings and continue to engage with Puttshack
through social media or newsletters for repeat visits.

Call to action variations.

Step 1.
e “Discover the Fun!”
e “See What’s Inside”

e “Explore Now”

e Plan Your Visit”
e  “Check Out Our Menu”

e “Find Your Nearest Puttshack”

e “Book Your Game Now”
e “Reserve Your Spot Today”

e “Get Started with a Reservation”



