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Abstract

This paper explores how Puttshack, an upscale mini-golf experience, can enhance its
visibility in local search results through strategic local search optimization (SEO) practices.
With the increasing number of mobile users conducting searches with local intent, it’s vital
for businesses like Puttshack to prioritize local SEO to drive foot traffic and increase online
visibility. This paper outlines actionable steps for optimizing Puttshack’s Google My
Business listing, building citations, obtaining customer reviews, and using strategic
keyword placement to improve search engine rankings.

Introduction

Local search optimization is becoming increasingly critical for businesses, especially those
with a physical presence like Puttshack. With more than a billion smartphones in use
globally, local search has become a primary method for consumers to find nearby
businesses. Puttshack operates several upscale mini-golf venues that blend tech-infused
gameplay with dining and entertainment, making it essential for the company to rank well
in local search results to attract visitors.



Importance of Local Search Optimization

According to Moz’s Local Search Ranking Factors, local SEO elements like Google My
Business listings, citations, and customer reviews significantly impact a business’s ranking
on search engine results pages (SERPs). As 46% of all Google searches are seeking local
information, it’s crucial for Puttshack to optimize these factors to gain a competitive edge
and drive more foot traffic to its venues.

Optimizing Puttshack’s Google My Business Listing

Google My Business (GMB) is a cornerstone of local SEO. For Puttshack, optimizing its
GMB profile can lead to increased visibility in local searches and Google Maps. The Moz
Local Listing report highlights the following actions that Puttshack should take:

1. Consistent NAP Information:

. The Moz Local Listing report shows inconsistencies in NAP information across
certain directories. Ensuring consistency across all GMB listings and online citations will
help avoid confusion for both search engines and customers.

2. Complete Business Information:

Fillin all available fields, including business description, hours of operation,
services offered, and a link to the website. Use location-specific keywords like
“mini golf Chicago” or “entertainment venue Atlanta” to improve relevancy.

3. Photos and Videos:

Add high-quality photos and videos showcasing Puttshack’s unique

atmosphere and amenities. Businesses with photos receive 42% more
requests for directions and 35% more click-throughs to their websites.
4. Obtain and Respond to Reviews:



. Encourage customers to leave reviews and ensure timely responses to both positive
and negative feedback. Reviews are a key factor in local search ranking, and having a high
quantity of diverse reviews can boost Puttshack’s credibility and ranking.

Building Citations

Citations are online mentions of a business’s NAP information. They help establish
Puttshack’s online presence and validate its location information to search engines. The
Moz Local Listing report indicates that Puttshack has some gaps in its citations strategy:

1. Addressing Missing Citations:

. According to the report, Puttshack is missing citations on platforms like Best of the
Web and Hotfrog. Creating new citations on these platforms will help improve local SEO
rankings.

2. Claim Existing Citations:
. Use tools like Moz Local or Yext to identify and claim existing citations on major
platforms such as Google, Bing, and Yelp.

3. Optimize Citations:

o Ensure that each citation is complete and consistent, with accurate NAP details and
a link to the Puttshack website. Including location-based keywords in citations can also
improve local SEO.

Leveraging Customer Reviews

Customer reviews are one of the most critical local ranking factors. To capitalize on this,
Puttshack can:

1. Implement a Review Generation Strategy:



o Encourage satisfied customers to leave reviews by sending follow-up emails post-
visit or including links to review sites on Puttshack’s website.

2. Use Industry-Specific Review Sites:

. In addition to general review platforms like Yelp and Google, leverage

entertainment-specific sites where users might look for unique experiences.

Keyword Optimization

Using relevant keywords in titles, meta descriptions, and content throughout Puttshack’s
website can help the business rank higher for specific local queries. For example, using
keywords such as “indoor mini-golf in [city name]” or “entertainment venue near
[landmark]” can attract local searchers.

Conclusion

By focusing on optimizing its Google My Business profile, building and managing citations,
addressing gaps highlighted in the Moz Local Listing report, leveraging customer reviews,
and utilizing strategic keyword placement, Puttshack can significantly improve its local
search presence. As mobile search and voice search continue to grow, having a solid local
SEO strategy will ensure that Puttshack remains visible to potential customers looking for a
unique entertainment experience in their area.
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