
Introduction to Puttshack.com and 
Keyword Selection 
 
Puttshack is an upscale, tech-infused 
mini-golf experience that combines 
the fun of mini-golf with innovative 
technology, interactive gameplay, and 
a vibrant social atmosphere. The 
website aims to attract visitors seeking 
unique entertainment experiences that 
blend technology, social interaction, 
and traditional games in an upscale 
setting. 
 
To optimize for SEO, I used AI tools to identify the top non-branded keywords that would 
drive organic traffic to Puttshack’s website. The top ten keyword phrases to focus on 
include: “mini golf,” “interactive games,” “group activities,” “fun date ideas,” “team 
building events,” “mini golf near me,” “corporate events,” “family activities,” “unique 
entertainment,” and “indoor sports venues.” 
 
These keywords are relevant to Puttshack’s business because they align with the 
company’s core offerings—providing a tech-driven mini-golf experience for diverse 
occasions, such as family outings, date nights, and corporate events. Each keyword 
reflects a searcher’s intent to find entertaining, unique, and group-friendly activities, which 
is precisely what Puttshack offers. 
 
Top 10 Keyword Phrases and Analysis 

 
 
Using the data results from AI tools and Spyfu, here is a detailed explanation of the top ten 
keyword phrases for Puttshack: 
 



 1. Mini Golf - This keyword has high search volume and aligns with Puttshack’s 
core service, making it essential for attracting organic traffic. 
 2. Interactive Games - Reflects the unique tech-driven aspect of Puttshack’s 
mini-golf experience, differentiating it from traditional mini-golf. 
 3. Group Activities - Targets people looking for group-friendly entertainment, 
such as parties or team-building events. 
 4. Fun Date Ideas - Puttshack is positioned as an exciting and unique venue for 
dates, appealing to couples seeking alternatives to traditional dates. 
 5. Team Building Events - This term captures corporate and organizational 
interests, positioning Puttshack as a venue for business-related events. 
 6. Mini Golf Near Me - A local SEO keyword crucial for capturing searchers 
looking for mini-golf experiences in specific locations. 
 7. Corporate Events - Attracts searches from organizations planning events, 
capitalizing on Puttshack’s ability to host large groups. 
 8. Family Activities - Broadens the appeal to families looking for fun, age-
appropriate activities. 
 9. Unique Entertainment - Describes Puttshack’s distinctive offering, 
appealing to customers looking for a novel experience. 
 10. Indoor Sports Venues - Captures an audience interested in sports-based 
indoor activities, highlighting Puttshack’s competitive angle. 
 

 
 
Top Competitors for Organic and Paid Search Results 



 
 
Based on Spyfu, the top three competitors for both organic and paid search results are: 
 
Organic Competitors: 
 
 • Topgolf.com - A major player in the entertainment space, combining golf 
with food, drinks, and events, appealing to a broad audience. 
 • MainEvent.com - Provides a variety of entertainment options, including 
bowling, arcade games, and laser tag, making it a versatile competitor. 
 • Puttery.com - Focuses on a similar concept of combining mini-golf with an 
upscale dining experience. 
 
Paid Competitors: 
 
 • Topgolf.com - Utilizes extensive paid search strategies to capture interest in 
golf-related and entertainment search terms. 
 • MainEvent.com - Invests heavily in paid search for keywords related to 
events, parties, and family entertainment. 
 • Gifted.co - A less direct competitor focusing on gift services, but also targets 
similar demographic groups. 
 
Competitive Advantages/Disadvantages: 
 
Advantages: Puttshack’s use of technology provides a unique experience not found in 
most competitors, appealing to tech-savvy customers and differentiating from traditional 
mini-golf venues. 
 
Disadvantages: Competitors like Topgolf and Main Event have broader entertainment 
offerings and established brand recognition, which can draw away potential customers 
looking for a variety of activities. 
 
Competitor Paid Ads Analysis 
 
Two examples of competitors’ paid ads are: 



 
 
 • Topgolf.com - “Topgolf: Golf, Food & Fun | Play, Eat & Drink” - Clicks per 
Month: 1.2k, Cost per Click: $0.29. 
 • MainEvent.com - “Strike All Summer Long | No Time to Spare, Buy Today” - 
Clicks per Month: 2.45k, Cost per Click: $1.87. 
 
Sample PPC Ad for Puttshack 
 
Headline: “Experience High-Tech Mini Golf Like Never Before!” 
Line 1: “Book Now for an Unforgettable Group Outing or Date Night!” 
Line 2: “Perfect for Families, Friends, and Corporate Events. Reserve Today!” 
Display URL: Puttshack.com 
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